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My Team

My team consists of  myself, a business owner for over forty years, 
and my nephew, Jordan, who currently is employed in the property 

management business and would take the reins as national sales 
manager once the Supski has been launched.



Product Launch Strategy

Timed with a crowdfunding campaign, the Supski can be exhibited at 
the annual Surf  Expo in Orlando to initiate the product launch. This 
can be followed up by exhibiting at Ski Expo in Denver. Paddle board 

and rowing rental companies can be targeted for product sales. A 
Supski paddle board race can be promoted for worldwide exposure.



Operational Approach
I will work with manufacturers to make and distribute the product. 

Sales reps. will be utilized to sell to the targeted markets. My skills as 
a business owner for 45 years will be utilized to coordinate and 

manage all aspects of  the company.



The Competition

The only existing defined competition is Nordic Track style exercise 
machines which cannot compete with the Supski outdoors. Hence, 

the only real competition is virtually all other products on the market 
chasing the disposable income of  the populace. The Supski must 

prove popular to get its share.



Known Risks

Committing $500,000 up front certainly has its risks. By relying on a 
crowdfunding campaign fueled by the promotion of  the Supski to 
select influencers can position the product for a successful launch. 

Afterward, additional capital can be infused for expansion.
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