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My Vision

I inttend to revolutionize the paddle board mdustry with nay
mvention, the Supski and its sliding paddle track design. With a track
length of six feet, its dual paddle system can deliver more than twice

the power of regular paddle boarding. It is marketable to cross
counfry skiers, ftness buifs, beginning paddlers and paddlers with
poor balance,
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and my _aermew Jordan, who cucrently is gl@ yed in the property
management business ancd yould a,i _h e reins as national sales
manager once the Supski has been launched,
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The Market

The global cross country ski market is over $1 Bmn. The global home
fitness market is over $10 Bn. With proper positioning, The Supski
can cash 1o on these ever increasing markets. ln addition, markets

including senior citizens, sports health medicine and disabilities are
also viable because of the design of the paddle system and what it

brings to the firay.



Product Value Position
I the sunumertime cross country skiers have few outdoor options to
maintain their fitness. There are countless indoor Nordic Track type
systemas, but nothing as exclusive as the Supsk Sliding Paddle
Systenn. Beginming paddle boarders can use the Supski like trauming
wheels because of the ease of balancing while paddling.




Profit and Revenue

The Supski can be manufactured both as a hardboard and as an
inflatable. Profit margins are anticipated to average $500 for
hardboards and $250 for inflatables, The understated sales goal for
the first year is 1000 inflatables and S00 hardboards for a gross profit
of $500.000. Once achieved, robust annual growth is anticipated.



Financial Plan

A crowdfunding campaign to create shell ready prototypes and to
Jlaunch the product cam be achieved for less tham $50,000.
Alternatively, a commaitment of $500,000 would allow for the
advanced manufacture and positioning to distribute and promote the
product without a campaign.



There’s nothing like it.

There’s nothing like the Supski. Whille it may be the marrage of two
completely diffferent sports, it is a product from which many
consumers can benefit. I mvite you to join me on my quest to create
the mext walter sports product, the Supslki.
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